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We all have ambitious
sustainability plans

UNILEVER
SUSTAINABLE
LIVING PLAN
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We all know that these plans are hopelessly
Inadequate compared to the scale of the task .
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Many of the big iIssues are bests " h

tackled in partnership

Why?

*The Challenges are complex, multi-dimensional and interdependent
» Deforestation
* Bio-fuels
* Renewable energy
* Food security
» Waste

*There are often transition costs which have to be borne by the first
movers — it is easier if more companies take their share

sInternationally governments are largely absent — industry has to take
the lead.



Partnerships are critical if ambitious e° -
goals are to be delivered

Business growth

Environmental impact

Time
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The difficulty comes from taking a value . o

chain approach

Show value chain film.



Greenhouse gases across the Unileves - -
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Source: Unilever 2008 baseline study across 14 countries.



Many of our big targets overlap with
those of other companies

Improving Health & Reducing Environmental
WeII-being Impact

HEALTH & NUTRITION GREENHOUSE
HYGIENE GASES

Enhancing
Livelihoods

SUSTAINABLE BETTER
SOURCING LIVELIHOODS




One Example of Partnership:
Palm Oil and Deforestation




A brief chronology
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It can be done: Unilever is making = .-

progress

Tonnes of palm oil
sustainably sourced

1,500,000

800,000

500,000




